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v, Director of the Maryland Rural Enterprise Development Center

v, Regional Extension Marketing Specialist, College of Agriculture &
Natural Resources, University of Maryland Extension.

v, Over 30 years of experience in production agriculture, agri-
business and consulting to this position.

v, Currently works with agricultural entrepreneurs, develops new
markets and networking opportunities, works with new and
beginning farmers, and assists with business development and
business planning.

v, Operate a grass-based livestock farm with husband.
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"Sometimes it feels like this world Is spinning
faster, than it did in the old days." This
frustrating reality opens the Rasd¢dattssong,
"Mayberry," which positively reflects back on
life in a small town.

Many Americans, in their own way and for their own reasons, want
to preserve the opportunity to walk down a busy sidewalk and

pop into one of many small boutiques, specialty stores, bakeries or
coffee shops, all the while taking the time to en o a conversatlon
with a neighbor. B R ;
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7175 Farmers Markets in USL37 in
Maryland

Maryland Office of Tourism Lists 21
Agriculture and Farm Attractions
63 million People Visit Farms Every Year
On the average, farm visitors will travel U
to 80 miles and spend $45/visit.

FestivalsAttended by onéefifth of US
Adults while on a trip away from home.

Rural Weddings are a $72 Billion per yed;
business
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O 'P.lcabasedd Economic
Development

The Main Street Approach® developed by the National Trust for Hist&ocr Point Approach ®

Placebased economic developmeistbased on the premise that a sustainable
local economy must be planned and developed as an appropriate response t
the possibilities and limitations of that particular place

Placebased economic development:
1. Rootedin a communityos iIinterest in t
social, and environmental returns on investment




Food, Politics, and Agriculture
are done best
done on a local level.




